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PART I

1.1 Introduction

The Learning Outcomes-based Curriculum Framework (LOCF) for B.A (Mass
Communication and Journalism) degree programme intended to design a broad learning
framework to provide the human capital needs of the ever-changing Media and
Entertainment Industry (M & E Industry). It also aims to inculcate and empower learners to
innovation, incubation and acquire entrepreneurship abilities along with professional and
employable skills. It is also designed to imbibe primary research culture among learners to
encourage Research and Development (R & D) potentials. It has also been structured to
prepare the undergraduates to achieve skills for digital and cyber world of the present and
future era.

The programme incorporates current and futuristic trends in the Media and Entertainment
Industry with Graduate Attributes (GAs) such as disciplinary knowledge and skills, influential
and effective communication, self-directed learning, critical thinking, problem solving
abilities, digital empowerment, ability to apply knowledge, lifelong learning, analytical
reasoning, research-related skills, cooperation/team work, scientific reasoning, reflective
thinking, multicultural competencies, leadership readiness/qualities, ethical reasoning, global
vision, professional commitment and sensitizing with Sustainable Development Guards
(SDGs) of United Nations. It also aims to build future ready professionals and socially
responsible global citizens working under multi-cultural environment contributing to the
attainment of global peace.

1.2 Learning Outcomes-based Approach to Curriculum Planning and Development

The basic objective of the learning outcome based approach to curriculum planning and
development is to focus on demonstrated achievement of outcomes (expressed in terms of
knowledge, understanding, skills, attitudes and values) and academic standards expected of
graduates of a programme of study.Learning outcomes specify what graduates completing a
particular programme of study are expected to know, understand and be able to do at the end
of their programme of study.

The expected learning outcomes are used to set the benchmark to formulate the course
outcomes, programme specific outcomes, programme outcomes and graduate attributes.
These outcomes are essential for curriculum planning and development, and in the design,
delivery and review of academic programmes. They provide general direction and guidance
to the teaching-learning process and assessment of student learning levels under a specific
programme.

The overall objectives of the learning outcomes-based curriculum framework are to:
e help formulate graduate attributes, qualification descriptors, programme learning

outcomes and course learning outcomes that are expected to be demonstrated by the
holder of a qualification;



e enable prospective students, parents, employers and others to understand the nature
and level of learning outcomes (knowledge, skills, attitudes and values) or attributes a
graduate of a programme should be capable of demonstrating on successful
completion of the programme of study;

e maintain national standards and international comparability of learning outcomes and
academic standards to ensure global competitiveness, and to facilitate
student/graduate mobility; and

e provide higher education institutions an important point of reference for designing
teaching-learning strategies, assessing student learning levels, and periodic review of
programmes and academic standards.

1.3 Key outcomes underpinning curriculum planning and development

The learning outcomes-based curriculum framework is a framework based on the expected
learning outcomes and academic standards that are expected to be attained by graduates of a
programme of study. The key outcomes that underpin curriculum planning and development
include Graduate Attributes, Programme Outcomes, Programme Specific Outcomes, and
Course Outcomes.

1.3.1 Graduate Attributes

The disciplinary expertise or technical knowledge that has formed the core of the university
courses. They are qualities that also prepare graduates as agents for social good in future.
Some of the characteristic attributes that a graduate should demonstrate are as follows:

1. Disciplinary knowledge: Capable of demonstrating comprehensive knowledge and
understanding of one or more disciplines

2. Research-related skills: A sense of inquiry and capability for asking
relevant/appropriate questions, problematising, synthesising and articulating

3. Analytical reasoning: Ability to evaluate the reliability and relevance of evidence;
identify logical flaws and holes in the arguments of others

4. Critical thinking: Capability to apply analytic thought to a body of knowledge

5. Problem solving: Capacity to extrapolate from what one has learned and apply their
competencies to solve different kinds of non-familiar problems

6. Communication Skills: Ability to express thoughts and ideas effectively in writing
and orally

7. Information/digital literacy: Capability to use ICT in a variety of learning situations,
demonstrate ability to access, evaluate, and use a variety of relevant information
sources; and use appropriate software for analysis of data.

8. Self-directed learning: Ability to work independently, identify appropriate resources
required for a project, and manage a project through to completion.

9. Cooperation/Team work: Ability to work effectively and respectfully with diverse
teams

10. Scientific reasoning: Ability to analyse, interpret and draw conclusions from
quantitative/qualitative data; and critically evaluate ideas, evidence and experiences
from an open-minded and reasoned perspective



11.

12.

13.

14.

15.

Reflective thinking: Critical sensibility to lived experiences, with self-awareness and
reflexivity of both self and society.

Multicultural competence: Possess knowledge of the values and beliefs of multiple
cultures and a global perspective

Moral and ethical awareness/reasoning: Ability to embrace moral/ethical values in
conducting one’s life, formulate a position/argument about an ethical issue from
multiple perspectives, and use ethical practices in all work

Leadership readiness/qualities: Capability for mapping out the tasks of a team or an
organization, and setting direction, formulating an inspiring vision, building a team
who can help achieve the vision, motivating and inspiring team members to engage
with that vision, and using management skills to guide people to the right destination,
in a smooth and efficient way.

Lifelong learning: Ability to acquire knowledge and skills, including ‘learning how
to learn’, that are necessary for participating in learning activities throughout life,
through self-paced and self-directed learning aimed at personal development, meeting
economic, social and cultural objectives, and adapting to changing trades and
demands of work place through knowledge/skill development/reskilling.

1.3.2 Programme Outcomes (POs) for Undergraduate programme (Honours)

POs are statements that describe what the students graduating from any of the educational
programmes should able to do. They are the indicators of what knowledge, skills and
attitudes a graduate should have at the time of graduation.

1.

In-depth knowledge: Understand the concepts and processes related to an academic
field of study and demonstrate the applicability of their domain knowledge and its
links to related disciplinary areas/subjects of study.

Specialised knowledge and skills: Demonstrate procedural knowledge and skills in
areas related to one’s specialization and current developments, including a critical
understanding of the latest developments in the area of specialization, and an ability
to use established techniques of analysis and enquiry within the area of
specialisation.

Analytical and critical thinking: Demonstrate independent learning, analytical and
critical thinking of a wide range of ideas and complex problems and issues.

Research and Innovation: Demonstrate comprehensive knowledge about current
research in the subject of specialisation; critical observation to identify research
problems and to collect relevant data from a wide range of sources, analysis and
interpretation of data using methodologies as appropriate to the area of specialisation
for formulating evidence-based research output.

Interdisciplinary Perspective: Commitment to intellectual openness and developing
understanding beyond subject domains.

Communication Competence: Demonstrate effective oral and written
communicative skills to covey disciplinary knowledge and to communicate the
results of studies undertaken in an academic field accurately in a range of different
contexts using the main concepts, constructs and techniques of the subject(s) of study



7. Career development: Show proficiency in academic, professional, soft skills and
employability required for higher education and placements.

8. Teamwork: Work in teams with enhanced interpersonal skills leadership qualities.

9. Commitment to the society and the Nation: Recognise the importance of social,
environmental, human and other critical issues faced by humanity at the local,
national and international level; appreciate the pluralistic national culture and the
importance of national integration.

1.3.3 Programme Specific Outcomes (PSOs) in Mass Communication and Journalism

Programme specific outcomes include subject-specific skills and generic skills, including
transferable global skills and competencies, the achievement of which the students of a
specific programme of study should be able to demonstrate for the award of the degree. The
programme specific outcomes would also focus on knowledge and skills that prepare students
for further study, employment, and citizenship. They help ensure comparability of learning
levels and academic standards across universities and provide a broad picture of the level of
competence of graduates of a given programme of study. The attainment of PSOs for a
programme is computed by accumulating PSO attainment in all the courses comprising the
programme.

The PSOs of the Learning Outcomes-based Curriculum Framework (LOCF) for Mass
Communication and Journalism degree are:
After completing this undergraduate programme, a learner:

1. Shall acquire fundamental knowledge of Mass Communication and Journalism and
related study area.

2. Shall acquire the knowledge related to media and its impact.

3.Shall be competent enough to undertake professional job as per demands and
requirements of Media and Entertainment Industry.

4. Shall empower themselves by communication, professional and life skills.
5. Shall be able to enhance the ability of leadership.

6. Shall become socially responsible citizen with global vision

7. Shall be equipped with ICTs competencies including digital literacy.

8. Shall become ethically committed media professionals and entrepreneurs adhering
to the human values, the Indian culture and the Global culture.

9. Shall have an understanding of acquiring knowledge throughout life.

10. Shall acquire the primary research skills, understand the importance of innovation,
entrepreneurship and incubation abilities.

11. Shall acquire the understanding of importance of cooperation and teamwork.



1.3.4 Course Level Learning Outcome Matrix

Course Level Learning Outcomes Matrix — Core Course
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Course Level Learning Outcomes Matrix — Elective Courses
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Course Level Learning Outcomes Matrix — SEC Courses

PO
coS

PLO1

PLO2

PLO3

PLO4

PLOS

PLO6

PLO7

PLOS

PLO9

PL10

PL11

SEC 001

v

v

v

v

SEC 002

v

v

v

v

1.4 Teaching-learning process

The Department of MCJMS, Cotton University has student-centric teaching-learning
pedagogies to enhance the learning experiences of the students. All classroom lectures are
interactive in nature, allowing the students to have meaningful discussions and question and
answer sessions. Apart from the physical classes, lectures are also held in online mode where
students can have doubt clearing and discussions with the teachers. Most of the teachers use
ICT facilities with power-point presentations, e-learning platforms and other innovative e-
content platforms for student-centric learning methods.




The Department has adopted participative teaching-learning practices, which includes
seminars, presentations and group discussions. These participative teaching-learning practices
are included in the curricula of almost all the courses. Apart from these, exposure Visits,
special lectures by invited experts, workshops, and National/International seminars are held
to augment knowledge, encourage innovative ideas and expose the students to global
academic and research advancement.

The short-term projects, research projects, assignments and field works, which are the
integral components of all the courses, enable the students to solve practical problems.
Students are also being engaged in sample surveys, data collection and analysis works of the
in-house and external research projects for acquiring experiential learning. The laboratories
of the department offer hands-on learning experiences to the students.

1.5 Assessment methods

A variety of assessment methods that are appropriate to the discipline are used to assess
progress towards the course/programme learning outcomes. Priority is accorded to formative
assessment. Progress towards achievement of learning outcomes is assessed using the
following: closed-book examinations; problem-based assignments; practical assignment;
laboratory reports; individual project reports (case-study reports); team project reports; oral
presentations, including seminar presentation; viva voce interviews; computerised testing and
any other pedagogic approaches as per the context.



PART Il
Structure of Under-Graduate programme in Mass Communication and Journalism

Outline of the courses under Choice Based Credit System:

Each course of a program will be of one of the following categories-
1. Core Course: A course, which should compulsorily be studied by a candidate as a core
requirement is termed as a Core course.

2. Elective Course: Generally a course which can be chosen from a pool of courses and which
may be very specific or specialized or advanced or supportive to the discipline/subject of
study or which provides an extended scope or which enables an exposure to some other
discipline/subject/domain or nurtures the candidate’s proficiency/skill is called an Elective
Course.

2.1 Discipline Specific Elective (DSE) Course: Elective courses may be offered by
the main discipline/subject of study is referred to as Discipline Specific Elective. The
University may also offer discipline related Elective courses of interdisciplinary
nature (to be offered by main discipline/subject of study).

2.2 Dissertation/Project: An elective course designed to acquire special/advanced
knowledge, such as supplement study/support study to a project work, and a candidate
studies such a course on his own with an advisory support by a teacher/faculty
member is called dissertation/project.

2.3 Generic Elective (GE) Course: An elective course chosen generally from an
unrelated discipline/subject, with an intention to seek exposure is called a Generic
Elective.
A core course offered in a discipline/subject may be treated as an elective by other
discipline/subject and vice versa and such electives may also be referred to as Generic
Elective.

3. Ability Enhancement Courses (AEC): The Ability Enhancement (AE) Courses may be of
two kinds: Ability Enhancement Compulsory Courses (AECC) and Skill Enhancement
Courses (SEC). “AECC” courses are the courses based upon the content that leads to
Knowledge enhancement. These are mandatory for all disciplines. SEC courses are value-
based and/or skill-based and are aimed at providing hands-on-training, competencies, skills,
etc.

3.1 Ability Enhancement Compulsory Courses (AECC): Environmental Science,
English Communication/MIL Communication.

3.2 Skill Enhancement Courses (SEC): These courses may be chosen from a pool of
courses designed to provide value-based and/or skill-based knowledge.



Introducing Research Component in Under-Graduate Courses:

Project work/Dissertation is considered as a special course involving application of
knowledge in solving / analyzing /exploring a real life situation / difficult problem. A
Project/Dissertation work would be of 6 credits. A Project/Dissertation work may be given in
lieu of a discipline specific elective paper.

Details of courses and corresponding Credits under Undergraduate (Honours):

Minimum credits required for the complete programme are:
(14 Core papers x 6 credit each) +(4GE papers x 6credit each)+ (2 AECC papers x 2 credit each) +
(2 SEC papers x 2 credit each) + (4 DSE papers x 6 credits each) = 140 Credits

Course No of Credits
Papers Theory+ Practical | Theory + Tutorial

I. Core Course 14 |14x(4+2) =84 14x(5+1) =84
Il. Elective A. Discipline Specific 4 |4x(4+2) =24 4x(5+1) =24
Course Elective
Total : 8 Papers 5"~ oneric Elective 4 |ax(4+2) = 24 4x(5+1) =24

(Interdisciplinary)
I11. Ability A. Ability Enhancement 2 2%(2+0) =4 2%x(2+0) =4
Enhancement Compulsory Courses
Courses (AECC)
(Min2, Max. 4) g syill Enhancement 2 |2x(2+0)=4 2x(2+0)=4

Courses (SEC)

26  |Total credit= 140 |Total credit= 140

*Wherever there is a practical there will be no tutorial and vice-versa.

* Figures in the parenthesis indicate the credits

Semester wise Course and Credit Distribution:

Course : Undergraduate (Honours)

Minimum credits required for the complete programme are:
(14 Core papers x 6 credit each) +(4GE papers x 6credit each)+ (2 AECC papers x 2 credit each) +
(2 SEC papers x 2 credit each) + (4 DSE papers x 6 credits each) = 140 Credits

Semester CORE Ability Enhancement Skill Elective: Elective:
COURSE | Compulsory Course Enhancement Discipline Generic (GE)
No of (AECC) Course (SEC)No | Specific DSE | No of Paper —
Paper -14 No of Paper — 2 of Paper - 2 No of Paper 4
-4
| C1l *English GE-1

Credit- 6 Communication/ MIL Credit- 6

for BA Course

**Environmental

Science for BSc




Course
Credit- 2

C2
Credit- 6

I C3 *English GE-2
Credit- 6 Communication/MIL Credit- 6
for BSc Course
**Environmental
Science for BA
Course

Credit- 2

C4
Credit- 6

Il C5 SEC -1 GE-3
Credit- 6 Credit- 2 Credit- 6

Cé6
Credit- 6

C7
Credit- 6

v Cs8 SEC -2 GE-4
Credit- 6 Credit- 2 Credit- 6

Co9
Credit- 6

C10
Credit- 6

V Cc11 DSE-1
Credit- 6 Credit- 6

C12 DSE -2
Credit- 6 Credit- 6

VI C13 DSE -3
Credit- 6 Credit- 6

C14 DSE -4
Credit- 6 Credit- 6

Choice of Ability Enhancement Compulsory Course (AECC):
1.Students of BSc (Honours):

For First Semester-
*1t is mandatory to take Environmental Science by all students.

For Second Semester-



*Students having an MIL course in the qualifying examination, will have to take the same
MIL as an AECC course otherwise they will take English Communication as an AECC
course.

2.Students of BA (Honours) :

For First Semester-
(a)Students with an MIL as their core subject: This category of students will take English
Communication as their AECC course.

(b) Students with English as their core subject: They will take a MIL as their AECC course if
that MIL was a subject for them in the qualifying examination, otherwise they will take
English Communication as AECC course.

(c)Students with neither an MIL nor English as their core subject: They will take an MIL as
their AECC course if that MIL was a subject for them in the qualifying examination,
otherwise they will take English Communication AECC course.

For Second Semester-
*1t is mandatory to take Environmental Science by all students.

COURSE STRUCTURE OF MASS COMMUNICATION AND JOURNALISM
(UNDERGRAGUATE PROGRAMME)

= 1 credit =1 theory period of 1 hour duration per week (L)

= 1 credit = 1 tutorial period of 1 hour duration per week (T)
= 1 credit =1 practical period of 2 hour duration per week (P)
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CHOICE BASED CREDIT SYSTEM

UNDER GRADUATE COURSE
Bachelor in Mass Communication and Journalism

Cotton University

Course Structure (Core)

. Total
SI. No. Course Title L+T+P Credits Paper Code
Introduction to Communication and Media 5+1+0 6 MCJ 101 C
Semester | Introduction to Journalism
4+0+2 6 MCJ 102 C
Knowing Northeast India 5+1+0 6 MCJ 201 C
Semester |1 — ;
Writing for the Media 4+0+2 6 MCJ 202 C
Editing and Layout Design 4+0+2 6 MCJ 301 C
Semester 111 Traditional and Folk Media 4+0+2 6 MCJ 302 C
Introduction to Computer Applications
and Digital Media aror2 ° M me
Advertising 4+0+2 6 MCJ401C
Semester IV Media Industry and Management 5+1+0 6 MCJ 402 C
Public Relations 5+1+0 6 MCJ 403 C
Radio Broadcasting 4+0+2 6 MCJ501C
Basics of Research 5+1+0 6 MCJ 502 C
Still Photography and Editing 4+0+2 6 MCJ 523 bS1
Semester V MCJ 503 DS 2
Anchoring 4+0+2 6 (any 1)
Internship 0+0+6 6 MCJ504 DS 1
Media Law and Ethics 5+1+0 6 MCJ 601 C
Television Journalism and Production 4+0+2 6 MCJ 602 C
Semester VI Dissertation 0+0+6 ° M 623 Pet
. . 6 MCJ 603 DS 2
Graphics Design 0+0+6 (any 1)
Video Editing 0+0+6 6 MCJ 604 DS 1
C: Core

DSE: Discipline Specific Elective

11




Semester |
Introduction to Communication and Media
Paper C1
L+T+P=5+1+0

Course Objectives:

To introduce the concept of communication and its varied forms.

To understand the models and theories of mass communication.

To analyse the concept of media and audience in communication.

To assess the growth and significance of different media platforms in the society.

o RE

Course Outcomes:

1. To acquire knowledge of communication, its processes and become aware of its
effects.

2. The students would be able to demonstrate communication models and theories and
its implications

3. Students would be able to explain effects and impacts of media.

4. Students would be able to acquire knowledge on the history and growth of different
media vehicles.

Unit | Introduction to Communication

Communication-- definition, meaning, elements and nature of communication; Verbal
and non-verbal communication, body language and proxemics; Levels of
Communication--  intra  personal, inter-personal communication,  group
communication, public communication, transpersonal communication, mass
communication; Barriers to communication; Feedback- concept, effects and functions

Unit Il Models and Theories of Communication

Models of communication- Aristotle’s Rhetoric, Lasswell’s Model, Shannon and
Weaver’s Mathematical Model, Osgood and Schramm’s Circular Model, Westley and
Mclean’s Gatekeeping Model; Theories of communication- Magic Bullet Theory,
Two-step Flow and Multistep Flow Theories, Agenda Setting Theory, Gate-keeping
Theory, Cultivation Theory, Social Learning Theory, Uses and Gratification Theory,
Cognitive Dissonance Theory; Normative theories — Authoritarian Theory,
Libertarian Theory, Communist Media Theory, Social Responsibility Theory,
Development Media Theory, Democratic Participant Theory.

Unit 111 Introduction to Media
Media- concept, types, characteristics; Mass media- concept, types; Functions of

Mass Media; Mass culture, mass audience, typologies of audience; Media as the
fourth pillar of democracy; Media Access and Media Reach;

12



Unit IV History of Electronic Media and Digital Media

Radio- development of radio as a mass medium; Birth of All India Radio (AIR) and
Doordarshan (DD): Early year and evolution; SITE phase, Video and Cable TV
(1980s and 1990s); Satellite Television, Educational Television, HDTV; Ownership,
control and regulation of TV- committees in broadcasting, the Prasar Bharati Bill and
Act;

Internet: History and growth; Features of net: email, www, search engine, directories
etc. Uploading and Downloading online content; Overview of Digital Media;

Suggested Readings

v" DeFleur, Melvin L. & Ball-Rokeach, Sandra J. Theories of Mass Communication.
Longman.

v" McQuail, D. McQuail’s Mass Communication Theory. New Delhi: Sage Publications

v" McQuail, D. (Ed.) (2007). Mass Communication. Sage Publications, New Delhi

13



Semester |
Introduction to Journalism

Paper MCJ 102 C
L+T+P=4+0+2

Course Objectives:

e To introduce students to the history and growth of journalism
e To introduce students to the basics of journalism

e To understand the difference between news and views

e To learn about journalistic bodies and ethics of journalism

Course Outcomes:

Students will be able to trace the origin of journalism

Students will be able to understand the basics of journalism

Students will be able to differentiate between news and opinion writing
Students will be able to analyze print media’s adherence to journalistic ethics

Unit | Understanding Journalism
Journalism- concept, nature, scope, objectives, principles; journalism as a craft,
profession and business; Origin and growth of journalism; History of print journalism
in India with special reference to Assam; New-age journalism.

Unit 11 Basics of Journalism

Journalist- role and challenges, qualities of a new-age journalist; Types of journalism-
objective journalism, yellow journalism, penny press, tabloid journalism, investigative
journalism, interpretative journalism, advocacy journalism, immersive journalism,
parachute journalism, precision journalism, citizen journalism, mobile journalism,
activist journalism, embedded journalism, ambush journalism etc.; Beats in reporting;
Interviewing basics; Telephone interviews; Media releases; Speeches and meetings
basics; Reporting speeches and meetings; Press and media conferences; Vox pops;
Follow-ups.

Unit 111 Understanding News and Opinion Writing

News- concept, definition, elements, determinants; news values, qualities, news v/s
views; types of news with special reference to print media, 5Ws and 1H of news;
different sources of news; attribution, quotes, verification; balance, fairness, brevity,
dateline, credit line/ byline; Daily newspaper- structure, content and elements;
articles, editorials, columns, reportage, Op-ed writings; concept of news agencies-
‘Big Four’, other global and national agencies; the business of news agencies (B2B
news platforms).

Unit IV Press Organisations and Journalistic Ethics
A Drief introduction to ethics of journalism; Press commissions, Press Council of
India (PCI), Registrar of Newspapers for India (RNI), Audit Bureau of Circulation
(ABC).

Practical

14



v Routine newspaper reading exercises
v Evaluation of news stories and opinion pieces
v Evaluation of writing and presentation style of different newspapers

Suggested Readings

v

S R

Neal, Jamess M & Brown, Suzzanne S. News Writing and Reporting. Delhi, Surjeet
Publication

Kamath, M.V. The Journalist's Handbook. New Delhi, Vikas Publishing

Parthasarathi, R, (1989) Journalism in India, Sterling Publishers.

Singhal, Arvind and Roger, Everett M. (2001). India’s Communication Revolution: From
Bullock Carts to Cyber Marts, Sage Publications.

Kovarik, B. (2011) Revolutions in Communication: Media History from Gutenberg to the
Digital Age, The Continuum International Publishing Group, New York.

Brigs, A. (2008) Social history of the Media: From Gutenberg to Internet, Third Edition.
Polity press.
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Semester 11
Knowing Northeast India

Paper MCJ 201 C
L+T+P=5+1+0

Course Objectives:

1.

2.

To introduce Northeast India as a socially, culturally, politically and economically
unique region of the country.

To familiarize students with the history, geography, politics and culture of the North-
eastern region of India.

To create an understanding of the land and people of Northeast India, particularly
Assam.

To inculcate the knowledge of media- its challenges and possibilities in Northeast
India.

To develop knowledge about the film industry in Northeast India with special
reference to Assam

Course Outcomes:

1. Students will be able to understand the Northeast region of India in a better way.

2. Students will get familiarized with the land and people; festival and dances;
language and literature; people, culture and customs, natural vegetation and
biodiversity of the Northeastern region of India.

3. Students will be able to have an understanding of the land and people, different
tribes and the overall physiography of Assam.

4. Students will be having a knowledge of the state symbols; polity and the status of
Assam- pre-independence and post-independence.

5. Students will be having an understanding of the growth and development of media
in the northeast region of India.

Detailed Course

Unit | Knowing Northeast India

Northeast India — A brief profile, history, geography; States; Land & People; Festival
& Dances; Language & Literature; People, Culture and Customs, Natural VVegetation
and Biodiversity; Places of Interest; Eminent Personalities; Significant Social and
Political Movements in Northeast India;

Unit Il Knowing Assam

Brief Profile of Assam, Population, Literacy, District profiles; Land and the People,
Tribes of Assam; Physiography of Assam; Brahmaputra River & Tributaries; Culture,
Festivals, Dances and Music;

History, Origin of the Name; Ahom rule; Moamaria Rebellion; Treaty of Yandabo,
Assam during Colonial Period; Assam & Freedom struggle; Post-independence
Assam; Assam Movement; Assam Accord;

16



State symbols; Polity; BTC; Departments of Government of Assam;
National Parks & Wildlife Sanctuaries; Temples & Monuments; Industry in Assam;
Agriculture in Assam; Tourism in Assam; Natural calamities

Unit 11 Media in Northeast India

History of Media in Northeast - Growth and Development of media in the Northeast,
Basic features of the media in Northeast, Role of Christian Missionaries, Indian
Independence Movement and Press in Northeast, Role of the media in Social and
Political issues, Eminent journalists and writers of the region; Film Industry in
Northeast with special reference to Assam;

Media organizations in the region, Ownership Pattern, Problems and Challenges of
the media in Northeast, Emergence of Journalism Discipline in Academic
Programmes in the region, Future scopes and prospects of media Industry in the
region

Suggested Reading

v Barpujari H.K (1986). The American Missionaries and North-East India (1836-1900
AD); Spectrum Publications, Guawahti/Delhi, 1986

v Baruah S. P (1999). Press in Assam—Origin and Development; Lawyer’s Book Stall,
Guwahati.

v Baruah Sanjib, Beyond Counter-insurgency: Breaking the Impasse in Northeast India,

Oxford University Press

Talukdar, Mrinal (2017). Assam After Independence. Nanda Talukdar Foundation

Goswami, Priyam (2012).The History of Assam: From Yandabo to Partition. Orient

Blackswan

Verghese, B.G (1996) India's Northeast Resurgent; Konark Publishers Pvt. Ltd.

Hazarika, Sanjay (2000). Hazarika Strangers in the Mist. Penguin India

Dutta, Arup Kumar (2012). Brahmaputra. NBT

AN

AN
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Semester 11
Writing for the Media

Paper MCJ 202 C
L+T+P=4+0+2

Course Objectives:

e To understand the general writing styles

To understand the basics of news writing

To understand media writing styles

To produce news stories for print and broadcast media
To understand the characteristics of web writing

Course Outcomes:

Students will be able to understand and classify different writing styles
Students will understand the basics of news writing

Students will be able to write news scripts for newspaper, radio and television
Students will understand the nuances of web writing

Unit | Media Writing

Writing, Principles of good writing, Basic tools of writing, Introduction to Narrative,
Descriptive and Explanatory writing; Syntax, Grammar, Diction;

Media writing as communication, Characteristics of media writings; Importance of
Research in media writing;

Journalistic writing; Language of journalism; News versus Opinions;

Robert Gunning: Principles of Clear Writing; Rudolf Flesch’s Formula- skills to write
news;

Unit IIWriting for Print

Writing News reports for newspapers, Headline writing — Do’s and Don’ts, Writing
different types of Leads, Writing Lead — Nut Graph — Body text; Styles of News
Writing: Inverted Pyramid Style, Hour Glass Style, Linked Boxes Style; Use of
Quotations in News Reports & Headlines; Caption Writing; Idea about different
Stylebook

Feature Writing, Types of Features, Techniques;

Editorial and Op-Ed writing;

Unit 111 Writing for Radio and Television
Writing for the Ear, Conversational writing; Writing radio news; Formatting a radio
news script; Writing for television, Characteristics of TV news script, Principles of
writing TV news script, TV News script terminologies; Different formats of writing
TV news script;

Unit 1V Writing for Digital Media
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Characteristics of web writing, Online Journalism & writing, Writing blogs, Technical
writing; Word Press, Google Analytics;

Practical

v Writing exercises: News stories, features, headlines, captions, reviews, press
releases

v It shall be mandatory for the students to publish at least 3 (three) write-ups in
leading newspapers / magazines.

Suggested Readings

v

N NN

Batty Craig and Cain Sandra. Media Writing: A Practical Introduction, Palgrave
Macmillan.

Raman, Usha. Writing for the Media, Oxford University Press.
Fox, Walter. Writing the News: A Guide for Print Journalist, John Wiley & Sons.

Lorenz, Alfred and Vivian, John. News Reporting & Writing. Pearson Education,
Delhi

Willis, Edgar E. & D’arienzo, Camille. Writing Scripts for Television, Radio and
Film, Harcourt College Pub.
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Semester 111
Editing and Design

Paper C5
L+T+P=4+0+2

Course Objectives:

To familiarize the students with the functioning of newspaper organisation.

To understand the roles and responsibilities of varied editorial positions.

To accustom students with the basic principles of editing news stories.

To impart knowledge on the principles and elements of newspaper layout and design.

Powbhe

Course Outcomes:

1. Students would have the knowledge of editorial duties in a newspaper organisation.
2. Students would be familiar with the functions of copy editing and proofreading.

3. Students would have hands on experience on writing news stories.

4. Students would learn to design and prepare newspaper/print lab journal.

Unit | Newspaper Organization & Departments

Structure of a newspaper organization and the functions of different departments;
Editor, News Editor, Chief Editor, Resident Editor, Chief Sub Editor, Sub Editor,
Asst. Editor, Photo Editor: Duties, Functions and Responsibilities; Newsroom
organization and operation

Unit Il Editing Principles

Editing concept, Principles, Symbols, Terminology and their use; Proof reading;
Selection of copy, Editing of news agency copy

Writing Headline, importance & functions of headlines; Headline types

Photo editing, Photo feature, Scaling, Caption writing

Unit 111 Layout and Design

Newspaper layout & design; Elements & Principles of Design;

Layout, Types of Layout;

Page make up; front page, editorial page, section pages and colour pages

Placing of Headlines, Importance, types and art.

Pictures, Graphics and use of Cartoons.

Design process: Size, anatomy, grid, design elements and steps involved

Typography history, origin and development, Physical structure, design style and
appropriateness

Printing process: old, modern and future trends; Process of production, colour
photography and colour separation; Desk Top Publishing (DTP); Modern printing
technologies
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Practical

DTP: English & Assamese;

Copy editing & Proof reading

Designing a Newspaper / Print Lab Journal (Students will have to report, write
and edit news reports & design a print lab journal)

AN

Suggested Readings

v" Williams, Herbert Lee. Newspaper Organization and Management. New Delhi,
Surjeet Publications

v" Ahuja, B.N & Chhabra, S.S. Editing. Surjeet Publication, Delhi

Strunk, William & White, E.B. The Elements of Style (Longman, 1999).

v Sarkar, N.N., Art and Print Production. Oxford University Press

<
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Semester 111
Traditional and Folk Media

Paper MCJ 302 C
L+T+P=4+0+2

Course Objectives:

To understand the essence of traditional and folk media.

To familiarize students with the basic techniques in traditional and folk media.

To create understanding of traditional and folk media content creation.

To inculcate the knowledge of ideation, script writing, team participation and
performance in traditional and folk media.

5. To develop the knowledge of traditional and folk media towards desired social
change and development.

PohdRE

Course Outcomes:

1. Students will be able to understand the importance of traditional and folk media in
today’s context.

2. Students will get familiarized with the basic process of traditional and folk media
content creation and performance.

3. Students will be able to have an understanding of the idea of inclusion and
participation.

4. Students will be having the knowledge of traditional and folk media as a form for
voicing concerns and creating awareness.

5. Students will be having an understanding of traditional and folk media as an
important medium of communication particularly at the grassroots.

Detailed Course

Unit I Introduction to Traditional Media

Culture and Tradition: Meaning of Culture, Tradition, Folklore, Oral Tradition, Nature of
Traditional Media, History and Forms of Traditional Media in India and Northeast;
Traditional Media as a Form for Voicing Public Opinion, Limitations and Advantages;
Natyashastra- Rasas and Bhavas

Unit 11 Street Theatre

Street Theatre as a Tool for Social Change, Components of Street Theatre, Steps in the
Development Theatre Production, Various Exercises (improvisation, voice exercises,
movement, and coordination) Research and Scripting, Performance and feedback,
Advantages of street theatre for Development; Theatre of the Oppressed;

Unit 111 Puppetry

Nature of Puppetry, Different Kinds of Puppets, Story-Telling Techniques, Scripting
and Story Board, Puppetry and Digital Media, Strengths and Limitations of Puppetry

Practicals / Assignments
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Street Theatre Performance- Students will be organized into groups and each group will
prepare a Street Play on any Contemporary Development Issue and will perform it in the
presence of an External Expert/Community <OR>

Puppet Show- Students will be organized into groups and each group will prepare a
Puppet show on any Contemporary Development Issue and will perform it in the presence
of an External Expert/Community.

Suggested Readings

v

v

ANENEN

Mason, Bim. Street Theatre and Other Outdoor Performance. London and NewYork:
Routledge, 1992.

Meher R. Contractor, Creative Drama and Puppetry in Education (New Delhi:
NationalBook Trust, 1984).

PutulYatra: An Exhibition of Indian Puppets, New Delhi: Sangeet Natak Akademi,
1998

Durga Das Mukhopadhyay (1994), Folk Arts and Social Communication, Publications
Division, Ministry of Information and Broadcasting, Government of India.19
Meyerhold, Vsevolod. “The Fairground Booth.” Meyerhold on Theatre. Translated
andedited by Edward Braun. Hill and Wang, 1969.

Street Theatre: Impressions and Images. Education and Culture: Culture 2000

Rene Simmen, The World of Puppets (New York, 1972).

Cohen-Cruz, Jan. Radical Street Performance. Routledge, 1998.
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Semester 111
Introduction to Computer Applications and Digital Media

Paper MCJ 303 C
L+T+P=4+0+2

Course Objectives:

To introduce students to the basics of computer applications
To learn the use of computer software and applications

To familiarize the students with the fundamentals of ICT
To learn about mobile journalism

To understand web writing

Course Outcomes:

e Students will be able to demonstrate their skills in using computer software and
applications

o Students will develop an understanding of the concept, types and uses of digital media
and its applications in contemporary times

e Students will understand the nuances of mobile journalism

e Students will learn to write for the web

Unit | Computer Knowledge

Computer basics: Hardware & Software

Working with software: Microsoft Office, Adobe PageMaker, Adobe Photoshop,
Quark Express, Internet browsing, Using computer software to design posters, Ads,
banners, book and CD covers etc

Unit IIEmergence of Digital Media

Digital Media, Impact & Role, Characteristics of digital media; Various usages of
digital media; Different types of digital media, Digital Media v/s Traditional media;

Computer Mediated Communication (CMC), Types of CMC; Online journalism,
Features, Types, Weblogs, Vlogs, News portals; Social Media; Concept of Digital
Media Literacy, Fact finding; Participation, Digital Media & Democracy; Digital
Revolution; GPS, Google Maps, Fact Checking; Concept of E-Governance; Digital
Divide; Media Convergence

Unit 111 Mobile Journalism

Mobile media, Use of mobile media in communication, Vertical storytelling;

Mobile Journalism (MoJo), Mobile Journalism Revolution, Advantage of Mobile
Journalism; Mastering Mobile Journalism; Skills, Tools & Technology of Mobile
Journalism, Basic MoJo Kit; Apps, Sound Recording & MoJo;

SCRAP- Elements of MoJo storytelling; MoJo Interviewing; Post production in
MoJo; Ethical & legal aspects of Mobile Journalism
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Unit IV Writing for Digital Media
Principles of Writing for Digital Media, Tips, Search Engine Optimization (SEO),
Practical

v Designing posters / book covers/ brochure using computer software

v/ Use of mobile media for storytelling / Mobile Journalism assignment / Creating
blogs/vlogs and write-ups

Suggested Readings

v Dizard, Wilson. Old Media New Media: Mass Communications in the Information
Age. Allyn & Bacon

v Chakravarthy, J. Cyber Media Journalism: Emerging Technologies. Authors Press,
New Delhi

v Buram, Ivo & Quinn, Stephen. Mobile Journalism. Routledge
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Semester 1V
Advertising

Paper C8
L+T+P=4+0+2

Course Objectives:

1. To introduce the basic concept and growth of advertising.
2. To explain the classification of media for advertising.

3. To impart understanding of visualizing an advertisement.
4. To inculcate knowledge of ethical aspects in advertising.

Course Outcomes:

=

Students would be able to define basic concepts related to advertising.

Students would be able to understand media’s significance in advertising.
Students would have a basic understanding on the concept of advertising copy and
elements of layout.

Students would be aware of the various advertising guidelines.

wmn

&

Unit | History of Advertising
Concept and Definition of Advertising; Origin and Development of Advertising;
History of Indian Advertising; Post-Independence Advertising; Digital and Social
Media Advertising; Mobile advertising

Unit 11 Basics of Advertising
Purpose and Goals of Advertising; Types of Advertising; Elements of Advertising;
Classification of Media for Advertising; Ad Agency- Types of Ad Agency, Specialist
Departments (Account Planning, Account Servicing, Creative, Media planning, HRD,
etc.); Recent Types and Trends in Advertising

Unit 111 Advertisement Copy and Layout
Visualizing an Ad; Ad strategies for Different Stages of PLC; USP; Appeals in
Advertising; Ad Copy- Characteristics, Types and Elements; Advertising Layout-
Features of a Good Advertising Layout; Design Principles; Types of Layout; Brand-
Concept and Definition, Brand Image and Brand Identity

Unit IV Advertising Guidelines

Mass Media Laws Concerning Advertising; Apex Bodies in Advertising (AAAI,
ASCI etc.); ASCI and its Code of Conduct

Practical

v" Critical evaluation of advertisements
v" Ad copy preparation & Ad layout design
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v Students will be required to conceptualize and design two print advertisements-
one product advertisement and one Public Service Announcement (PSA).

Suggested Readings

AN N NN

Jethwaney, Jaishri and Jain, Shruti (2012),Advertising Management, OUP India
Ogilvy, David. (2001). Ogilvy on Advertising, Prion.

Valladares, June A. (2000). The Craft of Copywriting. Sage Publications.

Batra, Rajeev et. al. (2004). Advertising Management. Pearson Education.
Jefkins, Frank (2000). Advertising. Pearson Education
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Semester 1V
Media Industry and Management

Paper MCJ 402 C
L+T+P=5+1+0

Course Objectives:

e To understand the concept, principles and significance of media management
e To understand the media environment in India
e To understand and analyze the nuances of newspaper and broadcast management

Course Outcomes:

e Students will be able to explain the concepts, principle, and significance of media
management

e Students will be able to explain the structure and functioning of media institutions in
India

e Students will be able to explain and distinguish management principles and strategies
specific to newspaper and broadcast media

Unit | Importance of Management
Concept of Management, Principles of Management, POSDCoRB, Difference

between media management and other organization management; Management
School of Thought;

Unit 11 Overview of Media Environment in India
Media Ownership patterns; The Indian Media Consumer; Departments/ Structure of
Media Houses/ Organizations, Structure of Ad Agencies and PR Firms; Client-
Agency-Media Interface, Client Servicing; Media Management: Insights, Practices &
Challenges

Unit 111 Newspaper Management
Functions of Various Departments and Personnel in a Newspaper Organization;
Impact of Broadcast and Digital Media and on Print Media; Emerging Revenue
Patterns for Print Media; Emerging Marketing Strategies; FDI in Media

Unit IV Broadcast Management
TV and Radio, FM: Organisational Structure, Structural Hierarchy, Functions of
Various Departments and Personnel; Programming strategies, Programme Promotion,

Marketing Programmes; Issues in Broadcast Management; Television Rating Point
(TRP), Broadcast Audience Research Council (BARC)

Suggested Readings
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' SENE RGN

Kothari,Gulub. (1995). Newspaper Management in India, Intercultural
University

Chiranjeev,Avinash. (2000). Electronic Media Management, Authors Press.
Peter, Pringle..K. et. al., (1989). Electronic Media Management, Focal Press.
Gunarathne, Shelton A.. (2000). Handbook of Media in Asia, Sage.

Batra, Rajiv. (2000), Advertising Management, Prentice Hall.
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Semester IV
Public Relations (PR)

Paper MCJ 403 C
L+T+P=5+1+0

Course Objectives:

1.

2.

To provide knowledge about the definitions and concepts of public relations,
publicity, propaganda, advertising and e-PR.

To know the difference between public relations and corporate communications,
public relations and advertising, public relations and propaganda, public relations and
publicity, propaganda and publicity.

To understand the basic tools of public relations. To impart the fundamentals of
public relations writings.

To learn the ethics and laws of public relations.

Course Outcomes:

1.

2.

Students would learn about the definitions and concepts of public relations, publicity,
propaganda, advertising and e-PR.

Students would know the difference between public relations and corporate
communications, public relations and advertising, public relations and propaganda,
public relations and publicity, propaganda and publicity.

3. Students would gain knowledge about the tools of public relations.
4.
5. Students would gain knowledge about the basic ethics and laws of public relations.

Students would learn the basics of public relations writings.

Detailed Course

Unit I Concept of Public Relations

Definition of PR; PR Philosophy Publics- Internal and External Publics; Functions of
Public Relations; Public Relations and Allied Concepts- Publicity, Lobbying,
Propaganda etc., Corporate Communication, e-PR

Unit Il History of Public Relations

Growth and Evolution of Public Relations; Pioneers in the Field of Public Relations-
Ivy Lee, Edward Louis Bernays; Public Relations Society of America (PRSA)

Unit 111 Understanding Public Relations

Role and Responsibilities of PRO, PR Skills, PR Tools; Brief Concept of Press
Conference; Press Release; Press Commune, Press Note; PR Agencies - Functions of
PR Agency; PR in Government, Public and Private Sector; Law and Ethics of PR
(defamation, copyright, invasion of privacy; PRSI code of ethics); A Brief Idea about
Corporate Communication

Unit IV Theoretical Foundations in Public Relations

Excellence Theory, Systems Theory, Situational Theory, Grunig and Hunt’s Models
of Public Relations
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Suggested Readings

Sachdeva, Igbal S. (2009), Public Relations — Principles and Practices, OUP

Ahuja, R.N. (2005), Advertising and Public Relations, Surjeet Publications

Mehta, D.S. (2004), Handbook of Public Relations, Allied Publishers Private Limited
Rowson, Pauline. (2005), Media and Public Relations, Infinity Books

Managing Public Relations by E.Grunig James and Hunt Todd. New York: Rinehart
and Winston.

Public Relations Management by Jaishri Jethwaney and N.N.Sarkar. NewDelhi:
Sterling Publishers Private Limited.

AN NN

<
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Semester V
Radio Broadcasting

Paper MCJ 501 C
L+T+P=4+0+2

Course Objectives:

e To develop an understanding of radio broadcasting in India
e To learn the basics of sound

e To understand different radio programme formats

e To learn about radio programme production

Learning Outcomes:

Students will know about radio broadcasting with special reference to India
Students will understand the basics and importance of sound in radio

Students will be able to differentiate between different radio formats

Students will be able to produce radio programmes like news, jingles, interviews etc.

Unit | Radio Broadcast in India

Technology of Radio Broadcasting and Narrowcasting; Radio Transmission modes:
Amplitude Modulation (AM), Frequency Modulation (FM), Short Wave (SW),
Medium Wave (MW); Commercial and Public Broadcasting; Advantages of FM
Broadcasting; Various Reports of Committees dealing with Radio Broadcast in India;
FM Broadcasting in India; Campus and Community Radio Broadcast

Unit 11 Understanding Sound
Understanding Sound, Nature of Sound, Types of Sound; Properties of Sound; Use of
Diegetic and Non-Diegetic Sound in Radio; Types of Programme Sounds

Unit 111 Radio Programming
Understanding Radio Programme formats: News, Features, Phone-in Programme,
Radio Drama, Documentaries, Radio Interviews, Radio Jingles; Studios in Radio; FM

Radio Programming, Community Radio Programming (with special reference to
Assam)

Unit 1V Radio Editing and Presentation

Writing for Radio: News Reporting, Sources of Radio News, Language, Writing
Headlines and News Bulletin Structure, Writing for Radio Commercials, Teasers, and

Promos, Writing-trtros-to-Bytes:

Editing for Radio: Preparing a Radio Copy, lllustrating Copy with Sound Effects;
Radio Features, Radio Interview- Developing Interview Techniques; Sound Editing

Presentation: Importance of Silence, Effective Use of Voice, Enunciation,
Pronunciation, Modulation, Radio Anchoring / Jockeying

Practical
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Preparing radio news; Students would also produce radio PSMs, Jingles and
commercials as assigned by the concerned faculty

Suggested Readings

v

' SENE RN

Boyd, Andrew. (1990). Broadcast journalism. Oxford: Heinermann professional
publishing.

Wulfemeyer, K. Tim. (1984). Beginning Broadcast Writing. Ames lowa: lowa State
University Press.

Chatterji P C Broadcasting in India,

Wilby, Pete (1996). The Radio Handbook. London: Rutledge.

Stewart Peter. Essential RADIO Skills. A&C Black Publishers

Mcheish, Robert. Radio Production. Oxford Focal Press
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Semester V
Basics of Research

Paper C12
L+T+P=5+1+0

Course Objectives:

1.
2.
3.

To familiarize students with the concept and significance of research.

To understand the varied steps involved in conducting research.

To impart the knowledge of various approaches and techniques of conducting
research.

To introduce varied instruments of collecting and analysing research data.

Course Outcomes:

The students would be able to define the objectives and significance of conducting
research.

The students would be able to demonstrate appropriate methods for collecting and
analysing data.

The students would develop critical and analytical sense of research in mass
communication.

The students would be aware of their responsibility in conducting research ethically.

Detailed Course

Unit | Introduction to Research

Understanding research, Objectives of research, Characteristics of good research,
Research methods & approaches in Social Sciences; Mass communication / media
research: scope, objectives & significance; Ethical dimension in Mass media research;
Scientific methods in research; Different types of research, Qualitative & Quantitative
research;

Unit Il Research Process

Steps involved in research: Formulation of research problem, Review of literature,
Hypothesis, Research Questions, Research Design - types; Sampling Design- types;

Unit 111 Tools of Data Collection

Collection of Primary data: Observation, Interviews, Questionnaires, Schedules, case
studies, telephone surveys & interviews, content analysis, discourse analysis, online
polls, Focus Group Discussions etc; Collection of Secondary data; Reliability,
Validity Measurements & Scaling techniques;

Unit IV Data Analysis and Report Writing
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Data analysis techniques, Coding & Tabulation, Understanding Statistical & Non-
statistical methods, Interpretation; Report Writing, Referencing & Citation: Styles

Suggested Readings

v

v

Wimmer and Domnick,(2011) Mass Media ‘Research: An Introduction, 10th edition,
Boston: Wadsworth.

Hansen Anders, Cottle Simon, Newbold Chris, (1998), Mass Communication
Research Methods, New York University Press.

Kothari, C.R. Research Methodology: Methods & Techniques. New Age International
Publishers

Oliver, Paul. Writing Your Thesis. Sage Publications
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Semester V
Still Photography & Editing

Paper MCJ 503 DS 1
L+T+P=4+0+2

Course Objectives:

To develop a theoretical and practical understanding of different types of photography
To understand about camera functions and lenses

To learn the application of lighting for photography

To learn about the role of colour in photography

To learn about image editing

Course Outcomes:

e Students will be able to demonstrate their skills and understanding of different
branches of photography

Students will be able to demonstrate their knowledge about camera and lenses
Students will be able to demonstrate lighting skills for photography

Students will be able to apply colour in photography composition

Students will be able to demonstrate skills in image editing

Unit | Introduction to Photography

History of Still Photography, Art of Photography, Principles of photography,

Branches of Photography: Portrait, Macro, Nature, Landscape, Wildlife, Night / Astro,
Sports, Fashion, Food, Fine Arts, Wedding, Abstract, Architecture, News Photography /
Photo Journalism; Concept of Stock Photography — Advantages; Characteristics of Photo
Journalism; Ethical Dimensions of Photography, Issue of Privacy;

Unit Il Cameras and Lenses

Types of Camera: Pinhole camera, Digital versus Analogue, Point and Shoot camera,
Single Lens Reflex; Digital Mirror-less Camera — Advantages; Basics of camera
operation, Parts of the Camera; Picture Style & its Uses;

Exposure, Exposure Triangle: Shutter Speed, Aperture & 1SO; White Balance / Custom
White Balance; Focus modes in DSLR Camera ( AF-A, AF-S, AF-C Manual);

Metering modes in DSLR Camera (centre weighted, spot, evaluative); Reflected Light
Metering & Incident Light Metering; Camera Tripods; Types of Lenses: Normal, Wide,
Telephoto, Zoom, Fish-eye, Filters; Lens & Camera Care: Tips

Elements of composition, Rules, Depth of Field, Rule of the Third, Perspectives

Unit 111 Lights and Colour in Photography

Importance of light in photography, Basics of light on photography- brightness,
luminosity etc; Sources of light: Natural sources, Artificial Sources, Flash Unit of Flash
Meter; Uses of Incident Light Meter in Photography; Basic lighting techniques and
equipments; Basics of Colour: primary and secondary colour; Interpretation and Role of
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Colour in Photography; White Balance or Colour Temperature and how it is managed in
different light conditions; Warm and cool colour, Neutral colour; Use of light and colour
to create a particular atmosphere for photography

Unit IV Image Editing

Image formats- Raw, JPEG, TIFF; Image Editing Software with special reference to
Adobe Photoshop; Image correction & manipulations- Do’s and Don’ts; Mobile
photography and Editing;

Practical

v Working with cameras, Learning different types of Photography, Working with lights;
Use of Software & Photo Editing;

v Indoor and outdoor photography assignments

v Photo Exhibition or Photo feature publications in magazines, newspapers or
Designing a photography portfolio

Suggested Readings
v Gatum, Chris (2016). Beginner’s Photography Guide. DKP
v Peterson, Bryan (2016). Understanding Exposure. Amphoto Books
v/ Hirsch, Robert (2018). Light and Lens: Photography in the Digital Age. Routledge

MCJ 602 C Television Journalism

Course Objectives:

To understand trends, techniques and practices in television journalism

To learn the principles and terminologies of writing television news scripts

To understand different aspects of television production
To learn about television post production

Learning Outcomes:

Students will develop an understanding of television news and reporting
Students will be able to report events and produce news scripts

Students will acquire skills and techniques of television media production
Students will development an understanding of video editing

Students will be able to produce television news bulletins
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Semester V
Anchoring

Paper MCJ 503 DS 2
L+T+P=4+0+2

Course Objectives:

1. To provide knowledge about the basics of anchoring.

2. To know the difference among stage anchoring, radio anchoring and TV anchoring.

3. To understand the basics of specialized forms of anchoring.

4. To learn how a newsroom works along with on-air essentials.

5. To improve vocabulary, language skills, facial expressions, modulation and pitch and

personal grooming.

Course Outcomes:

1. Students would learn about the basics of how to read news, host radio/TV shows and
conduct panel discussions.

2. Students would have an understanding of the specialized forms of anchoring: sports,

business, entertainment, lifestyle, weather etc.

Students would gain knowledge about stage anchoring both live and recorded.

Students would learn script terminologies.

Students would develop presentation skills and techniques of facing the camera.

ok w

Detailed Course

Unit I Anchoring

Basics of Anchoring, Different Types of anchoring: Qualities of a successful anchor,
Role of an Anchor; TV host and News readers, Stage Anchoring, Live Show anchoring,
Radio anchoring / RJ, Video Jockeying;

Unit 11 Basics of News Anchoring

News Anchor and News Reader; Anchoring from different locations: Newsroom &
Outdoors; Specialized forms of anchoring: Sports, business, entertainment, lifestyle,
weather etc, Interviewing Guests, Conducting Phonos, OBs and Interviews; Moderating
Panel Discussions and Talk shows, Live debates; Commentary

Unit Il Production Basics

Basic understanding of how a newsroom works, PCR & MCR; Live show cues and
commands for anchors, On-air essentials; Reading a teleprompter; Preparation before
facing live shows

Unit 1V Building Yourself

Improving Vocabulary, Language Skills, Facial expressions, Modulation and pitch,
Personal grooming; Dressing for the job; Developing an anchoring script; Knowledge of
script terminologies; Programme production;

Practicals/Assignments
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e Working on voice modulation and pitch, pronunciation;

Facing the camera, presentation skills, Anchoring for different formats — News,
Panel Discussion & Talk Shows, Live shows, Conducting phonos etc

Conducting interviews; Debates

Radio Jockeying practicals, hosting shows

Visit to a TV / Radio station

Students will prepare at least 3 (three) projects to display their anchoring skills as
instructed by the Coordinating faculty and submit the same for evaluation.

Suggested Readings

v Kalra, Richa Jain (2012). The ABC of News Anchoring: A Guide to Aspiring Anchors.
Pearson Education
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Semester V
Internship
Paper MCJ 504 DS 1

(Compulsory)
L+T+P=0+0+6

Course Objectives:

1. To integrate theory and research with practice.
2. To provide students with practical experience.
3.
4
5

To allow students to explore a possible career.

. To provide opportunities for students to assemble portfolios.
. To help students make professional contacts who can help them with their job

searches after graduation.

Course Outcomes:

1.

N

Students will learn to work within a team and to communicate effectively with
colleagues and supervisors.

Students will develop working knowledge of media house operations.

Students will be able to make professional contacts that could help them in career
building.

Students will learn to work under pressure, the importance of discipline and timely
delivery, and the overall work culture of a media organization.

The internship will boost greater confidence in students after getting an experiential
training in an organization handling communication and media-related activities.

Detailed Course

This is a full 6-credit practical course. The course will be evaluated only after completion of
the internship programme. The internship should be undertaken during the time specified in
the fifth semester or during the winter break after the end of fifth semester, whichever
appears feasible and as specified by the Department in advance.

Practicals/ Assignments

Students will compulsorily undertake an internship of 3 weeks duration <OR> 90
contact hours in total in any media institution / ad agency / PR firm or any other
organization / department handling communication & media-related activities. The
internship shall be finalized by a student after due approval from the Department.

Students will be evaluated based on the feedback received from the training institute

regarding the student’s performance during the 3-week duration, followed by a
presentation by the student in the department and submission of a detailed report.
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Semester VI
Media Law and Ethics

Paper C13
L+T+P=5+1+0

Learning Objective:

1.

2.
3.
4.

To introduce the students to the concepts of laws and ethics.

To familiarize the provisions enshrined in the Indian constitution.

To introduce students to media laws and acts applicable in India.

To familiarize students with the various regulatory bodies of the media sector in India.

Learning Outcomes:

1.
2.
3.

The students would be familiar with laws and acts in regard to Indian media sector
The students would be able to critically analyze the concept of freedom of media.
The students would know the legalities involved in coverage and representation of
events.

Evaluate the current situation of the press in India in prevalence and applicability of
media ethics.

Detailed Course

Unit | Introduction to Media Law and Ethics

Understanding Media Law & Ethics, Difference between law and ethics;

History of media law in India, Indian Constitutional Provisions: Fundamental Rights;
Fundamental Duties; Directive Principles of State Policy; Parliamentary privileges,
Indian constitution & the Concept of Media Freedom; Idea of fair trial and Trial by
Media

Unit Il Media Law and Other Acts and Provisions

The Press and Registration of Books Act, 1867; The Cinematograph Act, 1952; The
Drug and Magic Remedies (Objectionable Advertisements) Act, 1954; The Delivery
of Books and Newspapers (Public Libraries) Act, 1954; Working Journalists and
Other Newspaper Employees (Condition of Service) and Miscellaneous Provision
Act, 1955; The Children Act, 1960; Press Council Act, 1978; The Indecent
Representation of Women (Prohibition) Act, 1986; The Prasar Bharati (Broadcasting
Corporation of India) Act; The Cable Television Networks (Regulations) Act, 1995,
The Official Secrets Act, 1923; Intellectual Property Rights; The Copyright Act,
1957; Information Technology Act, 2000; Right to Information Act, 2005

Unit 111 Defamation and Contempt of Court
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Defamation, Types of defamation: Libel & Slander; Sedition; Civil Law & Criminal
Law; The Contempt of Courts Act, 1971; Civil & Criminal contempt

Unit IV Media Ethics

Concept of self-regulation; Regulatory bodies; Print: Press Council of India (PClI)
Norms of Journalistic Conduct (Investigative journalism, Sting Operation, Fake
News, Paid News) Broadcast: Broadcast Code Governing All India Radio; Code
of Conduct for Television /Radio Broadcasts In Connection With Elections; NBA
Code of Ethics & Broadcasting Standards; Live Reporting & Ethics

Suggested Readings

v Guha Thakurata, P. Media Ethics. Oxford University Press, Delhi

v" Neelmalar, M. Media Laws & Ethics. Phi Learning Pvt. Ltd.

v The Copyright Act, 1957; Universal Law Publishing

v" Ravindranath, P.K. Press Laws & Ethics of Journalism. Authors Press
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Semester VI
Television Journalism

Paper MCJ 602 C
L+T+P=4+0+2

Course Objectives:

To introduce students to the fundamentals of television news gathering
To understand the functioning of television news channels

To learn about television news writing and production

To learn at length about different aspects of television production

To learn at length about television post production

Course Outcomes:

Students will develop an understanding of television reporting and news gathering
methods

Students will develop an understanding of the functioning of television news channels
Students will be able to write television news scripts and produce television bulletins
Students will acquire skills and techniques of television production

Students will acquire skills of video editing and television post production

Unit | Introduction to Television Journalism

Television Reporting, Types; Roles, Responsibilities and Qualities of a TV Reporter,
Challenges in Reporting; Features of TV News, Variations with Print medium;
Sources of TV news; Structure of TV News Bulletin, Kinds of TV News: Spot news,
Hard news, Kickers, Features, Backgrounders, Sidebars, News Documentary, Series,
Follow-ups

Television Interview: types & techniques,

Programmes: Infotainment, Entertainment, Current Affairs

Unit Il Writing for Television

Writing for the Ear: Techniques of writing television news

Terminologies of TV news script: SLUG, O/C, VO, SB / SOT, VOSOT, Vox Populi,
Package; Script writing formats and style;

PTC, Types of PTC, Do’s and Don’ts of PTC

Unit 111 Television Production

Camera, types; Camera Shots: Classification & Uses; Camera angles and movement;
Basics of Production: Aspect ratio, Rule of Thirds, 180 degree rule, Depth of field
Lighting, Importance of Lighting, Properties of light, Kinds of studio lights and uses,
Lighting instruments, Three-Point Lighting

Stages of Production: Pre-production, Production & Post-production; Studio & Field
Production; Newsroom, TV studio, PCR & MCR, Satellite Transmission, Cable &
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DTH transmission; News Production Personnel; News Anchoring, Difference
between News Reader & News Anchor; Qualities of News Anchor

Unit 1V Post Production
Importance of video editing, Grammar of Editing; Continuity Editing & Montage;
Knowing Editing Software; Video standards and Formats; Basic concepts of Editing;
Online & Offline Editing

Practical:
Reporting News; PTC; Writing TV News Script; Producing News Packages; News
Bulletin, News Anchoring

Suggested Readings

v Electronic Media; Gaur, M.M; New Delhi, Omega Publication
v Video Production; Belavadi, V; Oxford University Press.
v Singh, C.P. Before the Headlines. Macmillan India Limited, New Delhi

44



Semester VI
Dissertation

Discipline Specific Elective
L+T+P=0+0+6

Course Objective:

1. To supervise students in identifying a research area/ problem.
2. To supervise students to propose a synopsis.
3. To guide students to adopt appropriate measures for conducting research.

Course Outcomes:

1. Students would be able to independently work on a problem area and conduct
research work

2. Students would be able to determine the research gap in their selected research area.

3. Students would be able to contribute to the existing body of mass media research.

Students will prepare a research project / dissertation / term paper in any area of
communication, media and journalism under the guidance of a designated faculty member.
This course aims at instilling scientific thinking among students.

Students will have to carry the project at their own expense and submit two copies of the
report in the appropriate format within stipulated time frame as notified by the Department. A
presentation cum viva-voce will be conducted by the Department wherein the research
project / dissertation / term paper will be evaluated by both internal (supervisor) and external
examiners and the marks will be communicated to the Controller of Examination by the Head
of Department.
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Semester VI
Graphics Design

Paper MCJ 603 DS 2
L+T+P=0+0+6

Course Objectives:

ko E

To give students a practical experience in the nuances of graphics design.

To provide students with knowledge about graphic design techniques.

To familiarize students with principles of page layout and design.

To introduce the techniques of photo editing in students.

To acquaint students with various software such as Adobe Photoshop and Adobe
[ustrator etc.

Course Outcome:

Students will be able to demonstrate a thorough understanding of the elements of
graphic design.

Students will be able to read, understand and communicate in the language of graphic
design.

Students will be able to learn and apply fundamentals of various software applications
(such as Illustrator and Photoshop), web design, image editing, drawing and graphic
advertising.

Students will be able to hone visual communication skills and use them to make an
impact.

Students will have the ability to bring creative ideas to life.

This 6-credit Discipline Specific Elective in Semester VI will give students a practical
experience in the nuances of Graphics Design. This practical paper will deal with the
following:

Adobe Photoshop

€

ONONONONORONORONONONONONO)]

Introduction to Adobe Photoshop: Palettes and Palette well; Creating Custom
workspaces, Setting preference, Viewing Document Information
Working with Images

Basic Image manipulation

Color basics & management

Paint tools, Brush settings

Making selections, Filling & Stroking

Working with Layers

Working with Text

Drawing, Using channels and masking

Basic Photo Corrections, Retouch and Repair

Masks and channels

Creating special effects

Design elements: Color, Line, Shape, Texture, Value

Principles of Design: Balance, Contrast, Emphasis/Dominance, Harmony,
Movement/Rhythm, Proportion Repetition/Pattern, Unity, Variety
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€ Typographic Design: Anatomy of a letter, Typefaces, Typographic Measurement,
Typographic Standards, Typographic Guidelines
Adobe After Effects
Getting Started in After Effects
Working with Text in After Effects
Shape Layers
Further Exploring Animation
Working with Masks
Animating Layers
Introducing the Puppet Tools
Using the Roto Brush to Create Mattes and Extract Objects
Working in 3D
Advanced Video Creation and Editing Techniques
Rendering and Exporting Work
Coral Draw
Getting to know the workspace and fonts
Using the toolbox/Using color
Drawing and editing objects/Creating a greeting card
Using photographs in a motivational poster
Using a template to create a two-page newsletter
Bitmap and vector effects
Letterhead and data merge

ONONONONONONORONONOND!

[ONONONONONOND)

Students will be evaluated based on practical exam and projects as assigned by the Faculty.
Students will be required to submit three project designs for evaluation at the end of the
semester.
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Semester VI
Video Editing
Paper MCJ 604 DS 1

(Compulsory)
L+T+P=0+0+6

Course Objectives:

e To acquire the skills of video editing
e To learn how to edit videos for different purposes

Course Outcomes:

e Students will learn to use video editing software
e Students will be able to edit videos for fiction and non-fiction
e Students will produce edited news videos and fiction projects at the end of the course

Detailed Course:

This 6-credit Discipline Specific Elective in Semester VI will give students a practical
experience in the nuances of Video Editing. This practical paper will deal with the following:

Learning the basics of edit

Grammar of edit

Using editing software

Project management, Sequence making
Use of transitions, filters, key frames
Multi-clip editing

Working with sound, Audio automation,
Use of photo editing software in editing,
Titling & sub-titling

Colour Grading

Encoding in different formats

ONONONONONRORORONONON!

Projects:
€ Soundless Editing

€ News Editing
€ Fiction editing
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Syllabus for Mass Communication and Journalism

(B.A. ELECTIVE)
Cotton University

Course Structure (General Elective)

Total
Course Name Paper Name Paper Code .
P P Credits
Introduct_lon_to MCJ 103 E 5
Communication
Print Media MCJ 203 E 6
General Elective (GE)
Electronic Media and
New Media MCJ 304 E 6
Introduction to Media MCJ 404 E 5

Law and Ethics
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Paper- MCJ 103 E- INTRODUCTION TO COMMUNICATION

Course Objectives:

N

To introduce the concept of communication and its varied forms.

To understand the models and theories of mass communication.

To understand the origin and evolution of folk media, print media, electronic media
and films

To understand the concepts, objectives and functions of Advertising and Public
Relations.

Course Outcomes:

To acquire knowledge of communication, its processes and become aware of its
effects.

The students would be able to demonstrate communication models and theories and
its implications

Students would be able to understand the origin and evolution of folk media, print
media, electronic media and films

Students would be able to understand the concepts, objectives and functions of
Advertising and Public Relations.

Course Outline:

Paper
Code

Subject Title / Content of the Unit

Unit HNTRODUCTION TO COMMUNICATION (6 Credits, L+ T +P =5+ 1 +0)

GE 1 (MCJ)

C’s of Communication, Barriers and noise in communication

1 Introduction to Communication: Concept, Objectives and functions of Communication,
Types of communication from different perspectives, Types of Mass Communication, Seven

2 Models of Communication: Aristotle Model, Circular Model, Shannon Weaver Model,

Theories of Communication — Normative Theories , Media Effect theories

Harold Laswell Model, Newcomb’s Model, Gerbner’s Model, Westley & Maclean’s Model,

3 Folk Media
Traditional Folk Media: Origin and development, Characteristics, Types, Importance of
traditional media in the modern age, Folk media as form of mass culture

4 Print Media

Assam & North-East India
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Evolution and growth of print media- International, National, Vernacular & Assamese press,
Pioneers in Indian journalism; Press in Contemporary times: Present scenario of Press in India,




Electronic Media

Radio broadcasting in India, History and development of All India Radio (AIR), AM & FM
technology, Radio as a mass medium, Private Broadcasting in India: FM- growth &
development; Satellite radio; Community Radio

TV broadcasting in India, History and development of Doordarshan (DD); Private
Broadcasting in India: Cable TV, Satellite TV, Growth of DTH & digital broadcasting; Prasar
Bharati, Role & Objectives

New Media: Origin of web; growth & development, Characteristics of New Media, New
Media v/s Old Media, Media Convergence

Films
Film as a media, Characteristics, Fiction & Non-fiction, Growth & history of films with
special reference to India, Indian New Wave, Film Genres

Advertising

Concept, Objectives and Functions of Advertising, Elements of Advertising

Classification of Advertising, Types of advertising; Advertising Agency, Concept of media
buying & space selling; Advertising & TRPs; Ethics in Advertising (ASCI)

Public Relations

Concept, Objectives and Functions; PR Departments and their Functions, Public Relations
officer (PRO) — Duties & Responsibilities, Qualities of a PRO; Public in PR; Publicity,
Propaganda & Advertising; Tools and Techniques of PR; PR in Different Sectors; Corporate
Communication

Reading List

1. Handbook of Journalism & Mass Communication; Aggarwal, Vir Bala & Gupta, V.S; New Delhi, Concept
Publishing Co.

2. Mass Communication in India, Kumar Keval, J.; Kolkata, Jaico Publishing House

3. Journalism in India: From the earliest times to the present day; Parthasarathy, Rangaswamy; New Delhi,
Sterling Publication

4. Cyber Media Journalism: Emerging Technologies; Chakravarthy, J; New Delhi, Authors Press

o

Advertising and Public Relations; Ahuja, B.N & Chhabra, S.S; Delhi, Surjeet Publications

6. Advertising; Jefkins, Frank; Delhi, Prentice Hall
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Paper- MCJ 203 E

Course Objectives

— PRINT MEDIA

e To introduce the concept of communication and mass communication.

e To understand the theories and model of communication.

o To familiarize the students to the various forms of mass media platforms; their growth
and development.

Course Outcomes:

o Students will be able to understand the varied functions of communication and mass
communication,

o Students will be able to know the historical trajectory of various media forms.

« Students will be able to understand the usage and impact of media vehicles as mass
communication vehicles.

Course Outline:

Paper Unit

Subject Title / Content of the Unit

Code

PRINT MEDIA (6 Credits, L+ T+P=4+0+2)

Concept & Definition of News, News Values, Types of news
Shape of a news story;

Writing the intro in simple steps

Writing the intro-golden rules; Writing the news story
Quotes, Attribution; Language & style basics

Journalist: Role and challenges

Types of Journalism

Interviewing basics; Telephone interviews

Media releases; Speeches & meetings basics; Reporting speeches & meetings
Press & media conferences.

Vox pops; Follow-ups

GE 2 (MCJ)

Beat Reporting: Political rounds; Reporting industry & finance, Crime reporting; Investigative
reporting, Sports reporting etc

News pictures; Captions & graphics in news pictures.

Features &Obituaries.

Sources of news & information

Structure of a Newspaper & Newsroom
News Agencies: Global & National,
The Business of News Agencies (B2B news platforms)

Press Organizations: Press Commissions, Press Council of India (PCI), Registrar of
Newspapers for India (RNI), Audit Bureau of Circulation (ABC)

Press in Assam: Case Study of Regional Print Media Organizations

Practical: Writing strong leads / intro, writing news story, Framing headlines, writing
headlines / captions for photos, Editing news stories
Students will be required to submit at least one published material.
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Reading List

History of Indian Press; Ahuja, B.N; New Delhi, Surjeet Publications

News Reporting & Writing; Lorenz, Alfred and Vivian, John; Delhi, Pearson Education

News Writing & Reporting; Neal, Jamess M & Brown, Suzzanne S; Delhi, Surjeet Publication

Beyond the Facts: A Guide to the Art of Feature Writing; Alexander, Louis; Delhi, Surjeet Publication
Journalism in India: From the earliest times to the present day; Parthasarathy, R; New Delhi, Surjeet
Publications

Ganamadhyam aru Samprachar Sangbadikot; Dutta, Ankuran; Publication Board of Assam

7. Media Ethics; Guha Thakurata, P., Delhi, Oxford University Press

agrwnE

o
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Paper- MCJ 304 E - ELECTRONIC MEDIA & NEW MEDIA

Course Objectives:

To introduce students to the basics of electronic media
To familiarize the students with organizational structure and set up of TV and radio
To acquaint students with the concept, role and characteristics of new media

To introduce students with the concepts of web journalism and mobile journalism

Course Outcomes:

Students will be able to demonstrate their skills in writing for radio
Students will be able to demonstrate their skills in writing for TV
Students will understand the nuances of mobile journalism
Students will learn to write for the web

Course Outline

Subject Title / Content of the Unit

Unit "E ECTRONIC MEDIA & NEW MEDIA (6 Credits, L+ T +P =4 +0 + 2)
1 Introduction to Electronic Media
Concept of Radio & Television (Public Sector & Private Sector)
Brief Evolution of Broadcasting in India & World
2 Organizational Structure of a TV News Channel; Personnel
News Room Set up of a TV Channel
Basic Features of TV News
Structure of TV News Bulletin
Reporting for TV News
Some basic concept and writing for TV News
TV News Presentation
Program: Infotainment, Entertainment, Current Affairs
Stages of Production — Pre, Production and Post Production
ENG & EFP
3 Organizational Structure of Radio; Personnel
AIR & FM Channels
Various Radio Programs/Formats
Radio News Reporting, Types
Language, Style & Structure of writing radio news
Radio News Bulletin structure
Radio News Presentation: Qualities of a presenter and Guidelines
Radio Studio & Production
4 New Media: Impact & role; Characteristics of new media; Various usages of new media;

Different types of new media, New Media v/s Traditional media;

Mobile media, Use of mobile media in communication
Online Journalism: Features, Types; Weblogs, Social Media
Tips on Writing for new media

Mobile Journalism

Advantage of Mobile Journalism

Mastering Mobile Journalism
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The Skills
Technology; Apps
Hardware

Tips

Practical: Writing Radio & TV news scripts, Mobile Journalism assignment
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Paper- MCJ 404 E - INTRODUCTION TO MEDIA LAW AND ETHICS

Course Objectives:

e To introduce the basic concepts of media law and ethics.
e To understand the implications of various media regulations and acts in India.
o To instill the value of responsible and ethical news reporting

Course Outcomes:

o The students will inculcate the significance of adhering to media ethics
e The students will be familiar with the application of media laws and acts in India.
o The students will be aware of ethical guidelines of various regulatory bodies.

Course Outline

Subject Title / Content of the Unit
Paper Unit
Code INTRODUCTION TO MEDIA LAW AND ETHICS (6 Credits, L+ T+P=5+1+0)
1 Introduction to the Constitution of India : Fundamental Rights, Fundamental Duties, DPSP
Freedom of Press.
2 Understanding Media Law and Ethics: Ethics vs Law, Journalistic Ethics, PCI Norms, AIR
and DD Code of Conduct, NBA Ethics, ASCI Code of Self Regulation
3 Media Laws: The Press and Registration of Books Act, 1867; The Cinematograph Act, 1952;
= The Drug and Magic Remedies (Objectionable Advertisements) Act, 1954; The Delivery of
©) Books and Newspapers (Public Libraries) Act, 1954; Working Journalists and Other
é Newspaper Employees (Condition of Service) and Miscellaneous Provision Act, 1955; The
< Children Act, 1960; Press Council Act, 1978; The Indecent Representation of Women
L (Prohibition) Act, 1986; The Prasar Bharati (Broadcasting Corporation of India) Act; The
o Cable Television Networks (Regulations) Act, 1995
The Official Secrets Act, 1923; The Copyright Act, 1957; Information Technology Act, 2000;
Right to Information Act, 2005
4 Defamation : Libel/ Slander, Sedition, Civil Law/ Criminal Law, The Contempt of Courts Act,
1971; Civil & Criminal contempt
Reading List
1. Guha Thakurata, P. Media Ethics. Oxford University Press, Delhi
2. Neelmalar, M. Media Laws & Ethics. Phi Learning Pvt. Ltd.
3. The Copyright Act, 1957; Universal Law Publishing
4. Ravindranath, P.K. Press Laws & Ethics of Journalism. Authors Press
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Syllabus for Mass Communication and Journalism
(SEC UG)
Cotton University

Course Structure (Skill Enhancement Courses)

MCJ SEC 001
(For UG 3" Semester)

DTP and Newspaper Layout

L+T+P=0+0+2
Course Objectives:

To learn about Desk Top Publishing

To work with Assamese typing software for DTP

To learn and create newspaper layouts

To understand the use of typefaces in newspaper design
To learn about image editing

Course Outcomes:

« Students will be able to demonstrate their skills in using different design and editing
software
o Students will be able to demonstrate their skills in newspaper layout and design

o Students will be able to demonstrate their skills in image editing

Course Outline:

Desk Top Publishing: Uses and functions

Assamese Typing Software

Assamese / English Typography: Structure, Design & Function,
Styles of Typefaces used in newspapers (Assamese & English)
Working with layout design software

Function & Uses

Masthead design, Headline typefaces etc

Working with Graphics

Image editing, Purpose

Working with Image editing Software (Adobe Photoshop)
Colour Separation

Image formats
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MCJ SEC 002
(For UG 4" Semester)

Digital Tools

L+T+P=0+0+2

Course Objective:

e Acquaint students with numerous public domain digital tools and resources for
efficient accomplishment of various tasks.

Course Outcomes:

« Students will acquire skills of designing and storytelling through the use of open
online resources

o Students will be able to demonstrate their skills in using online tools for research
activities

Course Outline:

Design tools (Adobe Photoshop, Canva etc.)
Storytelling and toon-making tools

Research tools (creating surveys, polls and quizzes)
Referencing and Plagiarism check tools
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